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We're Art Fund.

We're the charity that connects
museums and people with great
art and culture.

This brand book explains how we
bring that to life for our audiences
and gives you the tools you need
to work and create with us.

A Programme Assistant working at The EAF Pavilion during the Edinburgh Art Festival 2025. © Julie Howden / Art Fund 2025
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01 Art Fund brand

What we do

We're a UK charity helping museums and people
to share in great art and culture.

Everything we do is made possible by our 142,000
members, who buy the National Art Pass, and our
supporters — including trusts, foundations, individuals
and other funders.

Why we do it

We do all of this because we believe that access to
art is vital for a healthy society.

We were founded on this principle in 1903, when the
activist Christiana Herringham organised a new fund
to help make sure that great art would be in public
collections, open to everyone.

That mission stands to this day.
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We , helping the UK's We with our

National Art Pass, opening

museums, galleries and historic
doors to great culture.

places to enrich their collections
— for today, and forever.

We do three
things, all
connected:

Museum

advocacy

I\Xale A" Yadvocate for museums!

through our Museum of the Year
award and creative events that
bring the UK's museums together.
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What we offer

Art Pass

Our membership card gives
free and reduced-price entry to
hundreds of UK museums, while
raising money to support them.

National
Art Pass

Teacher
Art Pass

Student
Art Pass

Art Fund_

Funding programmes

Thanks to our members and
supporters, we give millions of
pounds every year to support
museums.

Guidance for applicants

rrrrrrrrr

Reimagine grants

Art Fund_
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Art Fund
Museum of the Year

Our annual prize champions what
museums do and encourages more
people to visit.

Art Fund_
Museum of
the Year

:‘ 2026

Research
and advocacy

We advocate for museums’
Importance in society — from
commissioning research to lobbying
government.
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Our promise to
our community

With Art Fund, we can all
expand our lives.

Here we are summarising ‘the experience’ we
aim to bring to each of our community groups.

We bring passion, positivity and a forward-
looking approach to everything we do.

Creatively, these ideas of energy, expansion
and acceleration inform our brand tone of
voice and visual language.
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Members can
energise their lives.

Our network, staff and

suppliers can

their experience.

Museum professionals

can their work.

Funding partners can

their impact.
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A helpful
summary

If you skip everything else, refer back to this
page as your failsafe on what we stand for.

It's the TL;DR, underpinning everything else in
these guidelines, and a helpful note for when
you're starting to think about creative work with
Art Fund, or using Art Fund assets or branding.
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Art Fund exists because we believe that access to
art is vital for a healthy society.

We're called Art Fund, but we're not ‘just’ about
art... We're about connections to art and culture.

We'e here for new experiences, for thinking
deeply about the past, and for looking ahead to
what's next.

Most importantly, were here to make sure that
great art and culture are accessible to the next
generation and the many more to come.

These notions guide how we think, feel, act and
create as a brand.
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Autumn 2025 Space Lee Miller The Schroder Collection Pippa Hale and Bruce Asbestos

ArtQuarter

Art Fund_
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Help more people Experience more .
share in great art Go|n8 Places

and culture .. : Guidance for applicants
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Inspired faces

With over 800 experiences
e, to explore, where will you go?

Coming up..

Art Pass Live

Making and Reimagining
Queer Spaces panel discussion

Art Fund_
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Logos

Our logo comprises a wordmark and a custom
underscore at the end of the word. Art Fu n d
|

We also have an ‘A’ avatar, a shortened form
of our logotype for smaller spaces. We usually
use this form in digital media or as a Ul (user
interface) element.

Art Fund_
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Minimum sizes

To make sure our logotypes are always legible,
never go below these minimum sizes.

To create the exclusion zone, or clear space, you'll
need to use the width of the underscore character.
This applies to every version of our logo.
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Art Fund._ A

Minimum: 9mm or 24 px Minimum: 4mm or 10 px

Student Art Pass_

Minimum: 30mm or 48 px

National Art Pass_

Minimum: 30mm or 48 px

Art Partners_

Minimum: 20mm or 30 px

12



02 Visual language

Our logo

Things we want to avoid

Art Fund_

Art Fund

Don‘t place the underscore
on the left side of the logo

Art
Fund_

Don‘t stack any version of
the logo
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Art Fund

Don‘t use any effect
on the logotype

Art Fu
A

Don‘t colour the underscore
In a colour that is different
from the logo

Art Partners_
Art Fund

Don't position product or
programme logos too close to the
Art Fund logo

Art Partners_

Don't set product or programme
logotypes at a smaller size than the
Art Fund logo

13
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Partner logo
lock-ups
If possible, the logo should always be

displayed on the left, with the underscore
leading the sequence of logos. This ensures

that partners are visually connected to Art Fund.

As a general rule, all logos are scaled
proportionally to maintain equal prominence.

Horizontal lock-ups

Partner logos align to the baseline of our
logo. Each logo is separated by the distance
equivalent to the width of a double ‘A" within
the logo.

Vertical lock-ups

Partner logos align to the left of our logo. Each
logo is separated by the distance equivalent to
the height of the ‘A’ character within our logo.

Art Fund_ Guidelines for Museums & Galleries

Art Fund_
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Garfield Weston

FOUNDATION

Garfield Weston

FOUNDATION

Horizontal lock-up

Art Fund_

Garfield Weston

FOUNDATION

Art Fund_

W

Garfield Weston

FOUNDATION

Vertical lock-up
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02 Visual language

Brand colours

Our brand colours are inspired by the multitude

of experiences that exist within art.

They reflect the rich and diverse nature

of not just art itself, but the many different
communities that access that art, both in the

present day and in a historical context.

The flexibility of this palette allows us to feel
contemporary at the same time as honouring

our heritage.

Art Fund_
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Pantone: 803
CMYK: 4.1.91.0
RGB: 255233 0
HEX: FFE90O

Pantone: 917
CMYK: 4.0.40.0
RGB: 255 255 1/5
HEX: FFFFAF

Pantone: 3517
CMYK:
17100.100.8
RGB: 193 0 22
HEX: C10016

Pantone: Bright
Red

CMYK: 0.83.81.0
RGB: 249 56 34
HEX: F93822

Pantone: 911
CMYK 0.20.40.0
RGB: 255 220 170
HEX: FFDCAA

Pantone: 2098
CMYK: 85.86.0.0
RGB: 93 25193
HEX: 5D19C1

Pantone: Purple
CMYK: 26.92.6.0
RGB: 187 41187
HEX: BB29BB

Pantone: 919
CMYK: 0.35.13.0
RGB: 255192 200
HEX: FFCOCS8

Pantone: 280
CMYK
100.87.36.24
RGB: 040 100
HEX: 002864

Pantone: 285
CMYK:100.40.0.0
RGB: 0100 255
HEX: 0064FF

Pantone: 9464
CMYK: 45.0.0.0
RGB: 140 210 255
HEX: 8DC2FF

Pantone: 3537
CMYK:
92.43.100.49
RGB: 073 30
HEX: 00501E

Pantone: 354
CMYK: 77.0.93.0
RGB: 017764
HEX: 00B140

Pantone: 9524
CMYK: 32.0.19.0
RGB: 149 232 210
HEX: 95E8D2
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03 Crediting

Acknowledging
our acquisition
grant support

Use these credit lines and Art Fund'’s logo for all
display, documentation and communications
iIncluding press releases.

Here you'll find examples of how to acknowledge
us in full on the accompanying gallery label and
on all your print and digital materials for all the

art we've helped buy together. This also applies
whenever the work is lent to another museum

or exhibition.

Use these credit lines and Art Fund'’s logo for all
display, communications and documentation.

To acknowledge a grant for art we've
helped you buy:

Purchased/acquired/bought
with Art Fund support

To acknowledge a grant made possible with
major contribution from a private donor:

Purchased with Art Fund support,
made possible with the generosity
of [donor]

To acknowledge a grant for art:

Purchased with Art Fund support
following a joint public appeal

Additionally including contributions from the public,
specific grants and private individuals.
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Acquired with the support of Art Fund, the Patrons
of the British Museum, James & Béatrice Lupton,
the Vollard Group, Hamish Parker, Simon & Virginia
Robertson and individual contributors.

The Museum’s National Programme is supported
through the generosity of the Dorset Foundation.

The British
Museum

GALLERY LABEL

CREDIT LINE

OBJECT HISTORY

SUMMARY

OTHER NUMBER

COLLECTION

59.05 Plates commissioned by the National Art Collections
Fund and Wedgwood. / Bone china / Bruce McLean, John
Piper, Peter Blake, Eduardo Paolozzi, Patrick Heron / 1992
Label written 2008

V&A Wedgwood Collection. Presented by Art Fund with
major support from the National Lottery Heritage Fund,
private donations and a public appeal.

Entered the Wedgwood Museum collection 11/01/08

The National Art Collections Fund (now Art Fund)
commissioned a series of plates designed by the
contemporary artists John Piper (1903-1992), Patrick

Caulfield (1936-2005), Patrick Heron (1920-1999),
Eduardo Paolozzi (96-7), Peter Blake (b.1932) and Bruce
McLean (b.1944). Each plate playfully

Read more @

11427 - Wedgwood Museum Accession number

Order an Object
V&A Wedgwood Collection 5 objects remaining
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D . . t I
I 8 I d hepworthwakefield . Follow
Original audio

. hepworthwakefield Some of our gallery spaces are closed
over the next few weeks while we install our new exhibitions -

ACknOWIedgment Of our Support on WebSIteS PIaY.ing with Fire: Edmund de Waal an_d _Afxel Salto, and Kira
ShOUId |nCIUde Our |OgO and a I|nk _to OUI’ Freije: Unspeak the Chorus. Both exhibitions open on

Saturday 22 November.

homepage a rtfu nd Org Until then, exhibition entry is reduced to £6. FREE, as always,

for Members, Wakefield District residents and under 18s.

It's the perfect opportunity to say hello to Barbara Hepworth's

Please mention us when talking about the work of Sculpture with Colour (Oval Form) Pale Blue and Red.

art, programme or project on LinkedIn (Art Fund), aiocess of £ milon public appeal led by o und anc
The Hepworth Wakefield and is now on display here at the

Facebook (@artfundUK), Instagram (@artfund) and | B i

TI kTOk (@a rtfu nd) Plan your visit at hepworthwakefield.org

Film @softform.work

For Sma”er print and digital materials Where Space #HepworthWakefield #BarbaraHepworth #ArtExhibition

#Sculpture #BritishArt #ModernArt #Hepworth #Wakefield
#SavedForTheNation #NationalLottery #HeritageFundUK

IS limited or to discuss specific requirements #ExperienceWakafisld #Waksfield #Halftarm
. Tw
please get in touch.

© Qv

Liked by mandolin_gang and others
October 28

@ @ Add a comment...
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Programmes
we've supported

If we've helped your curators undertake collection
and exhibition research projects or funded
traineeships and specialist events, then please
use the credit below and our logo in print and
online and help us share these opportunities

with others:

[TITLE] made possible with Art Fund support

Art Fund_ Guidelines for Museums & Galleries

JULIA RAUSING

— TRUST —

Art Fund_

Going Places, an Art Fund programme made possible with generous support
from The National Lottery Heritage Fund and the Julia Rausing Trust

Heritage
Fund
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Useful links:

Please contact us to sign off any marketing materials using the Art Fund logo,
allowing S working days wherever possible:
museums@artfund.org

And for more professional resources and toolkits, please go to:
Professional - Art Fund
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mailto:museums%40artfund.org?subject=
https://www.artfund.org/professional

Thank you.

Art Fund_



