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https://www.artfund.org/professional/news-and-insights/insights-impact-art-fund-museum-of-the-year
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What makes a good application

https://artsandculture.google.com/story/cQUhIIWUsKxvTg?hl=en
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https://www.artfund.org/my-art-fund
https://www.artfund.org/supporting-museums/programmes/art-fund-museum-of-the-year?_ga=2.206124379.933817620.1669282523-386504861.1649858547
https://www.artfund.org/supporting-museums/programmes/art-fund-museum-of-the-year?_ga=2.206124379.933817620.1669282523-386504861.1649858547
https://www.artfund.org/supporting-museums/programmes/art-fund-museum-of-the-year?_ga=2.206124379.933817620.1669282523-386504861.1649858547
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