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How to submit an application
This year we will be accepting all application forms and supporting documents via email. We will not be using the 
online portal as we are upgrading our systems. 
Please send completed copies of this form and an application checklist (along with other supporting material) to programmes@artfund.org, with programme lead, Emma Mills, emills@artfund.org in the cc line, by 5pm on 
Thursday 7 January 2027. Please note in the subject line: ‘[Organisation name] Museum of the Year 2027 application’.
Please ensure the application form and checklist remains as a Word file (not a PDF) as this will enable us to process 
the information.
Your application should be submitted with the following: 
A completed application form in Word file format (not a PDF) 
A completed application checklist template in Word file format (not a PDF), which details and includes links to your answers to 7b and 7c, as well as itemises optional supporting material (please use the template provided on our website) 
A high-res image selection (no more than five) showing the exterior and interior of your organisation. 
Please ensure these have the appropriate permissions in place for third-party use should this 
be required 
A supporting letter from your Director or Chair of Trustees agreeing to the terms & conditions for taking part in Museum of the Year 
Before you start 
Please ensure you have read the application guidance and checklist before completing this form, to check that your organisation is eligible and what the application focus is for this year. This will help you to frame your answers to the application question.
Questions which need statistics, data or financial information should be focused on the period 1 July 2025 – 31 December 2026. If you are unable to submit information within that timeframe please supply your current financial year data, as well as your previous financial year data instead. Please note in your answers which period you are referring to.
Need help? 
Please contact programme lead, Emma Mills, on emills@artfund.org or programmes@artfund.org in her absence, 
who will be happy to help.




Application Form
1. KEY CONTACT INFORMATION
	a
	Your details
	

	b
	First name 
	

	c
	Surname 
	

	d
	Email 
	

	e
	Telephone 
	

	f
	Role 
	

	g
	Who should we contact in your 
absence? (Full name, role, email and telephone number)
	



2. YOUR ORGANISATION
	a
	Organisation Name
	

	b
	The name of the primary venue 
you are applying for (If you are operating under a group name)
	

	c
	Governing body (The full legal name of the body we would pay if awarded the prize) 
	

	d
	Location/UK Nation 
	

	e
	Type of organisation (Archive/Gallery/ Historic Place/Library/Museum/Visual 
arts centre)
	

	f
	Governance model 
	

	g
	Organisation’s website 
	

	h
	Staffing figures between the period 1 July 2025 – 31 December 2026 
	



3. YOUR COLLECTION AND PROGRAMME
	a
	What are your organisation's aims and objectives? (Max 100 words)
	

	b
	If you have a collection, please provide more details (Max 100 words)
	

	c
	Please tell us about your programme, 
and how you engage visitors with the visual arts and/or museum collections (Max 100 words)
	





4. YOUR AUDIENCES
	a
	What are your visitor figures 
between the period 1 July 2025 
and 31 December 2026?  
	

	b
	What is the average visitor spend at your organisation on a typical visit? 
	

	c
	Please note any visitor charges (including paid for exhibitions and/or events) 
	

	d
	Please tell us who your primary audience/s is/are
	

	e
	Describe in 100 words or less what a 
first-time visitor might see or experience 
at your organisation (this should provide a quick snap-shot for the judges who may not have visited you before) 
	



5. HOW DOES YOUR ORGANISATION APPROACH EQUALITY, DIVERSITY AND INCLUSION? 
Please summarise how you deliver against any EDI objectives through your programming and activities. 
You may refer to visitor or/and workforce demographics if appropriate. 
(Max 250 words)
	



6. FINANCIAL INFORMATION
	a
	Funding income overview between 
the period 1 July 2025 – 31 December 2026 (or your last full financial year). Please make it clear which dates you 
are referencing in your answer.
	

	b
	Expenditure per annum between 
the period 1 July 2025 – 31 December 2026 (or your last full financial year). Please make it clear which dates you 
are referencing in your answer.
	

	c
	Expenditure per head based on visitor figures between the period 1 July 2025 – 
31 December 2026
	

	d
	Please provide details of any subsidies 
or grants your organisation receives
	





7. YOUR APPLICATION
This is your opportunity to make the case for why you think your organisation should be considered for Art Fund Museum 
of the Year 2027, through a ‘tell, hear, see’ approach.  
Please respond to the question ‘Why are you Museum of the Year 2027’ in the following ways: 
In writing, tell us why you should be considered for the prize this year. Frame your answer through connecting your projects or activities with this year’s application focus – ‘inspiring connection’. 
Responses should be kept to no more than 1,000 words and you should read the applicant guidance 
to help inform your response. 
	




We want to hear from other voices across your organisation, such as staff, volunteers, artists you’ve worked with, or community partners, why you are applying for the prize this year, how your work stands out and what impact this has had on your audiences.
Please submit three responses, through pre-recorded vox-pops, which are no more than two minutes in length each. You can record these either on a phone, camera or record using online meeting software, whatever works best for your organisation.
Inform your responses through the lens of the application theme and use this as an opportunity to expand on your written response above. 

Please use the text box below to tell us who has contributed to this section of your application, their names and roles, and share links to the downloadable content, or a private YouTube link, in your application checklist document.
	




Give the judges a flavour of what a typical visit at your organisation looks like, either through a selection of images or a short film (no more than four minutes in length). If you chose to submit images, please collate these into a single PowerPoint presentation or PDF. 

Please use the text box below to summarise which submitted material you have provided, along with any image captions or credits. Share a link to the downloadable content, or a private YouTube link, in your application checklist document. 
	






8. SUPPORTING MATERIAL
1. You may submit the following optional additional supporting material (no more than three pieces in total, 
i.e one of each type): 
· visitor statistics/reports  
· case studies
· evaluation reports

Please supply a high-res image selection (no more than five) showing the exterior and interior of your organisation. Please ensure these have the appropriate permissions in place for third-party use. 
Pleas supply a supporting letter (Word document or PDF) from your Director or Chair of Trustees agreeing to the terms & conditions for taking part in Museum of the Year.

If you wish to submit optional supporting material, please use the template checklist, as provided on our website, along with the links/details for your answers to questions 7b and 7c. 

9.  TERMS AND CONDITIONS
As with all our programme activity, we ask applicants to agree to certain terms and conditions as part of 
their application.  
 We ask longlisted organisations to:  
Be present at an online interview to meet with the judges to discuss your application
Take part in a short evaluation

We ask shortlisted organisations to:
1. Work collaboratively with us as part of a joint initiative to celebrate and promote the shortlist. 
Art Fund can provide advice and press and marketing support as needed.  
2. Sign a Memorandum of Understanding which outlines mutual areas of responsibility and expectations between Art Fund and all finalists.  
3. Be represented at the judges’ visits in May – June and winner announcement event in June 2027.  
4. Support the audience engagement campaign with a special benefit for National Art Pass visitors, 
from the date of the shortlist announcement to after the announcement of the winner – the duration 
and details to be determined in conversation with Art Fund’s marketing team. 
5. Display Art Fund print and digital materials, such as posters and digital assets, onsite and online, 
at least for the duration of the campaign.  
6. Work collaboratively with the other finalists to support each other and raise awareness of each 
other’s work.  
Work with Art Fund to evaluate and provide feedback at the end of the prize process to help us assess 
the impact of Art Fund Museum of the Year and make future improvements.  
	  
	Please confirm you have read and understood the terms and conditions

You can review our privacy policy here. 
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